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Promoting Responsible Investments and Commerce in Europe

PRICE (Promoting Responsible Investments and Commerce in Europe: Fair Trade and Ethical Finance Responds to
Global Crisis) is an infernational project which aims fo raise public awareness and promote education to mobilise
greater financial support for actions against poverty and for fairer relations between developed and developing
countries in the field of responsible investments for fair and sustainable trading activities. PRICE is co-financed by the
European Union, and involves 9 European countries on the issue of Fair Trade and Ethical Finance with the intention of
researching and verifying the causes and factors that may bring greater collaboration between the two sectors and
expand their range of action.The project is run in three phases:

Phase 1 - Research and development of fraining materials. In particular, the research infends to shed light
on the relationship between Ethical Finance and Fair Trade, the current level of interaction between the two
concepts (demand / offer of services for pre-financing or for imports) and the levers and tools for greater
collaboration. The results of this research will allow the development of a set of training tools that will be used
during phase two.

Phase 2 - Training and awareness raising. Diversified training initiatives to bring together national experiences
and disseminate good practices and innovative solutions.

Phase 3 - Campaigning on Fair Trade and Ethical Finance to mobilise public opinion through outreach events.

PRICE is coordinated by the Spanish NGO COPADE, with the participation of partners from 8 other European Union
countries: AGICES (Assemblea Generale Italiana del Commercio Equo e Solidale in Italy), FCRE (Fondazione Culturale
Responsabilitd Etica in ltaly), WFTO (World Fair Trade Organisation headquarters in The Netherlands), Equagdo
(Portugal), FairTrade Hellas (Greece), [deas Factory (Bulgaria), Koperattiva Kummerc Gust (Malta), the Polish Fair Trade
Association (Poland) and Védegylet - Protect the Future (Hungary).
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Introduccion:

“FairTrade”, as stated in the Charter of FairTrade Principles’, “is a response to the failure of
conventional trade to deliver sustainable livelihoods and development opportunities to
people in the poorest countries of the world”. This alternative to traditional infernational
tfrade has been growing steadily in the last decade, and even in recent years, despite
the global financial and economic crisis.

Fair Trade’s growth frend, though generally positive, is not homogeneous. Depending
upon the distribution model and the kind of products (crafts, food, cosmetics, etc.),
there are different levels of growth. Some critical aspects of the system have emerged
and Fair Trade organisations are questioning their marketing models and projects,
in search of short and long term solutions that will strengthen the guarantee and
certification systems?,

Let's take for instance the two largest Fair Trade organisations in the world: Fairtrade
International (FLO) and World Fair Trade Organisation (WFTO). The first one, with its
sales distribution of certified food products mainly in supermarkets and large refailers,
has recorded an increase in the fotal number of producers involved in Fair Trade in
the period 2012-2013 (1149 producers - up 16%) and an increase in consumer sales
of approximately 20% since 20113, The WFTO model, on the other hand, has a very
diversified set of products, which is 100% from the Fair Trade supply-chains all the way to
the distribution, through organisations and enterprises which deal exclusively with Fair
Trade. In their last annual report, WFTO pointed out that the financial crisis has made
evident some critical problems in traditional commodity supply chains. These include
the relationship between the price of raw materials and the maintenance of a fair price
for producers, the decrease in purchasing power of consumers in the North and the
difficulties suffered by some commodities?.

This guide is aimed at investors and consumers, young people and adults who wish
fo pursue a path of responsibility in the choices of consumption and their asset
management. It focuses on the common elements and the natural synergies between
Fair Trade and Ethical Finance. It describes the existing results of this linkage, as well as
some of the tools with which Ethical Finance meets the financing needs of Fair Trade.

1 Charter of Fair Trade Principles, by World Fair Trade Organization e Fairtrade Labeling Organizations International, 2009 - http://

www.wfto.com/index.php?option=com_docman&task=doc_download&gid=1732&&ltemid=1

2 Fair trade and the economic crisis, [2012] - http://www.befair.be/en/content/fairtrade-and-economic-crisis

3 Fairtrade International *Unlocking the Power” annual report 2012-2013.The report refers to the total number of producers in the

Fairtrade circuit, including the large retfail sales distribution, which increased an average of 20% (including: Germany 33%, Netherlands 26%,

Sweden 28%, Switzerland 15% and the UK 16%) since the previous year. See: http://www.fairtrade.net/fileadmin/user_upload/content/2009/

resources/2012-13_AnnualReport_Fairtradelntl_web.pdf

4 Dalvai, Rudi “"Infroduction”, in WFTO, Annual Report 2012, available at http://www.wfto.com/index.php?
option=com_content&task=view&id=26&ltem id=109 [2012].
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1. Fair Trade and Ethical Finance: how responsible

choices affect the market

Fair Trade has a relatively recent history. Its roots are in the post-war period of the
1940s, during a time of reconstruction for the new world order and at the onset of
neocolonialism. The effect of new forms of commercial exploitation was to set into
motion the mechanisms of charitable organisations.These organisations attempted to
bring benefits fo communities in the countries of the "Third World” - countries in which
they intervened without questioning the root causes of the iniquity of the relationship
between the “"developed countries” and the “developing” ones. It was thanks fo the
infuition of some U.S. non-governmental organizations that an alternative model started
fo emerge, based on the idea that fo help fight the imbalances between "North and
South” it was necessary o strengthen the economic capacity of communities in the
South.

This idea was soon transformed info an alternative business model that focused on
the small producers, the quality of communities’ living conditions and the voluntary
action of solidarity organisations in the North. Fair Trade spread at the end of the 1950s,
from the United States to Europe, especially in the Netherlands, where in 1969 the first
Third World Shop opened (the forerunner of the today’s World Shops). During the 1980s
the Fair Trade movement discovered marketing and labeling to denote the guarantee
and recognition of its products. The first Fair Trade label was born in the Netherlands in
1988.The brand was a marked success and in the following years a formal certification
system was started, contributing significantly to the development of the tfrading system
and to greater artficulation of the supply chain and those professions within it

We start with this story to present how Fair Trade has come to be the movement that
it is today. With these key values, actors and networks in mind, the rest of this text will
explore if, and how, Fair Trade can find a valuable ally in Ethical Finance today. We will
discuss how Fair Trade and Ethical Finance can be used to contribute to a more just,
sustainable and solidarity-driven world.

In this chapter we will ask:

1.1 What is Fair Trade today?
1.2 Is Fair Trade a garrison for producers against price speculation?
1.3 How can Ethical Finance be a valuable ally?

1.1 What is Fair Trade today?

In 1998, the major Fair Trade networks - FLO (Faitrade Labelling Organization), WFTO
(World Fair Trade Organisation), NEWS! (The Network of European World Shops) and
EFTA (European Fair Trade Association) created FINE - from the initials of each founding
organisation.FINE serves as a coordination platform from which these organisations can
work on common strafegies, with the objective of favoring access of small producers
tfo markets and elaborating common political and cultural activities. They produced a
common definition of Fair Trade:

"Fair Trade is a frading partnership, based on dialogue, transparency and
respect, that seeks greafer equity in infernational trade. It conftributes fo
sustainable development by offering better trading conditfions to, and securing
the rights of, marginalized producers and workers - especially in the South. Fair
Trade organizations (backed by consumers) are engaged actively in supporting
producers, awareness raising and in campaigning for changes in the rules and
practice of conventional international trade .

5 To learn more about the history of Fair Trade, a recommended reading is “Sixty Years of Fair Trade”, on the WFTO website - www.wffo.
com [last visited January 30, 2014]
6 Definition by FI.N.E. [2001] - see: http://www.fairtrade-hub.com/support-files/fairtrade-definition.pdf
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Therefore, Fair Trade is:

An economic model that is based on cooperation and participation, and ensures a
Fair and Equitable supply chain (from production to marketing)

A movement for a responsible solidarity economy that promotes the active
involvement of consumers and the development of bottom-up economic systems.
An open economic approach, with tools such as Transparent Prices for consumers,
which show the different components of final costs. This systemn makes all the steps
in the supply-chain public.

In the Fair Trade production chain, people, enterprises and organisations, persuaded
by commmon goals and values, work tfogether.

Let’s see who they are;

A, A, The Producers

Usually, producers are small or medium-sized cooperatives, located in disadvantaged
areas of countries in the global South, that have established trade ties adhering to
the Fair Trade principles and values. Producers need capital to start up and sustain
production (to buy fechnologies, raw materials and to pay workers in a fair and just
way) and to do so they need ongoing, stable and fair economic relationships.

The Importers

The commercial relationship between producers and importers is based on a model
of dialogue, consultation and mutual participation. Importers are committed to
supporting producers through:

Long-term contracts, which guarantee the continuity of production and secure
earnings that are invested in product development, business and communities.
The payment of a fair price for production and advanced credit on orders.

Other activities that fall within the scope of importers are the transfer of products and
their placement in distribution channels.
The Sales Network

Fair tfrade products reach the retail shelves usually through two sales distribution
channels:

1. Traditional (100% Fair Trade supply-chains): This happens when the whole supply-

chain is managed by organisations and enterprises that work exclusively in Fair
Trade.
For example, the "World Shops” are stores usually managed by non-profit
organizations, which are generally supported through the fundamental contribution
of their volunteers. Beside their commercial activity, World Shops have a crucial role
in providing information, awareness raising and dissemination activities - bringing
producers and their communities closer to consumers.These activities are important
in creating solidarity and promoting responsible consumption.

2. Distribution of certified products. Sales networks are expanding towards the larger
retail market - such as supermarkets and similar mass distribution outlets - who
are interested in having Fair Trade certified products (for brands see below) in their
product offerings alongside non-fair trade products.

In addition to the large retail channels, Fair Trade products are now also distributed
through other types of retailers, such as restaurants and catering businesses.

The Certifying Organisations

These entities are responsible for monitoring and verifying the ethics of the producer
and the supply chain of products in accordance with Fair Trade parameters.
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The label issued by certification organisations allows consumers to identify products
that comply fully with the principles of Fair Trade. Certification bodies are instrumental
in facilitating expansion of distribution networks through the process of auditing
companies against the Fair Trade principles.

At the infernational level, there are two maijor Fair Trade certifiers’:

+ FLO International (Fairtrade Labeling Organisation): The Fairtfrade label certifies
that the product (not the company or organisation) is compliant with the social,
economic and environmental standards set by Fairtrade International. The licensee
of the trademark is the FLO-CERT?® certification body. This body was founded by
Fairtrade Infernational, with the aim of ensuring that producers, traders and
processors comply with Fairtfrade Standards®.

« WFTO (World Fair Trade Organization): The Fair Trade Guarantee System'© is a
cerfification system which applies to all activities from production to processing /
manufacturing fo trading.The mark is applied to products for which there is evidence
of compliance with the criteria of the WFTO.

Since the beginning, the Fair Trade movement* has aimed at increasing consumer
awareness of the problems caused by traditional infernational commerce. The sale of
products in World Shops has become the channel to convey information about the
products, producers and their life conditions.

The cultural and political elements are therefore closely tied with the objectives of
Fair Trade. Over the years the movement has become more efficient in disseminating
information, and in its political activities. The important nodes for these functions are
the Fair Trade networking organizations, both at the local and international levels, and
the establishment of advocacy offices, which have earned the Fair Trade movement
the recognition by national and regional government agencies and institutions for
the contribution to poverty reduction, sustainable development and the growth of
consumer awareness about the problems of trade.

In the next section we shall identify some of the tools used by Fair Trade to promote
ethical supply chains.

1.2 Fair Trade: a garrison for producers against price speculation

Fair Trade is a market-based instrument which aims to redress the problems which are
characteristic of traditional economic transactions. It aims tfo protect producers from
market fluctuations and price speculation of raw materials' and to ensure equitable
distribution of benefits along supply chains. It is often perceived that rises in commodity
prices inherently lead to an increase in income for producers. Unfortunately this is not
always so. Often those who benefit most from price fluctuations are not even directly
involved in production or consumption, and increases in food prices lead producers to
impoverishment and hunger.This is because many small farmers work on monocultures,
due to the small area and dispersed nature of the land they have access to. Their
purchasing power is offen low and therefore they are forced to buy all other products
from local markets and to remain at the mercy of crippling price rises.

High price volatility does not allow farmers to shift from one product to another, as
changing cultivation requires availability of funds to invest in seed and tools. The high

7 Other certification labels are: Equitable Ecocert - the French trade mark is applied to products that come from the traditional Fair
Trade supply-chain and issued by Ecocert, organic certification company in France; Fair for Life Imo, is a certification program launched in
Switzerland in 2006 by Bio-Foundation and IMO (Institute for Marketecology). with the goal of enabling all manufacturers and operators fo
benefit of a third-party Fair Trade certification.The label covers agricultural products, cosmetics, textiles, handicrafts and toys; Naturland Fair
Certification, a certification program launched in Germany by Naturland - Association for Organic Agriculture.To date, Naturland issues a
certification for the product - Naturland Fair Trade product certification - and a certification for companies and production systems - called
corporate Naturland Fair Trade certification.

8 Flo Cert - hitp://www.flo-cert.net/flo-cert/158.html [last visited on January 30, 2014)

9 Fairtrade Standards are the evaluation criteria established at the international level, fo which all actors in the value chain
(producers, traders, processors) have to adhere. Fairtrade International has set the standard so far for 140 products. See http://www.
fairtrade.net/our-standards.html [last visited January 30, 2014]

10 A presentation of the WFTO Guarantee System is found on the website of the organisation: http://www.wfto.com/index.
php?option=com_content&task=view&id=1944&ltemid=389 [last visited on January 30, 2014).
11 A.Baranes "“Scommettere sulla fame. Crisi finanziaria e speculazione su cibo e materie prime” [ "Betting on hunger. Financial crisis

and speculation on food and raw materials”], in “Capire la Finanza”, December 2010 - see: www.fcre.it
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costs associated with processes which require months from decision-making to harvest
also inhibit financial flexibility. During this time, speculators may have created and burst
a price bubble, making the decision of the farmer useless (or worse, counterproductive).
For the same reason, price volatility makes every loan to small farmers extremely risky.
Banks are reluctant to give credit fo small-scale producers.

How does Fair Trade intervene to protect smallholders from sudden changes in the
market and speculation on prices and raw materials?

The answer is, through the introduction of price agreements that take info account
direct and indirect costs of production and which safeguard the quality of life of
individuals, communities and society.

The Fair Trade Minimum Price (FMP)'2 is a guaranteed base price, established by
mutual agreement between importers and producers which covers the average
costs of production and allows access to markets. The FMP is a formal safety net that
protects producers against market fluctuations and avoids producers having to sell
their products at very low market prices - when the market price is below the FMP.

The Fair Price is the fotal price paid to producers, which includes the FMP (or the price
of the relevant market where applicable) and a fixed percentage on products bought
and sold.

Fairtrade Premium (FP):

A tool infroduced by FLO, which recognises a fixed fee paid fo producers by those who buy and export their products. FP is an
amount paid to producers, in addition to paying for their products. The use of FP aims bring innovation through investment
in companies and development of local communities (services, education, health, etc). Producers themselves decide the

destination of this investment in a democratic way'3.

A guarantee is the
financial collateral
produced by a third
party — public or
private body - in

a microcredit
agreement in which
the guarantee is
requested by the
financing entity and
covers the risk that
the beneficiary of the
loan is not able fo
pay back the amount
received.

1.3 How can Ethical Finance be a valuable ally?

The current financial crisis was caused by a shift in investment focus from the real
economy market to finance. Profits that could have been reinvested in productive assets
have been used to invest in speculative financial mechanisms. In other words, it boils
down to making money from money for the benefit of a few and draining resources
from the economy.

This concept is the antithesis of what is practiced in the Ethical Finance sector [see
PRICE - Guide 1: An Infroduction to Ethical Finance and Responsible Investments 1 and
that which is promoted by the Fair Trade movement.

€€ Ethical finance appears to be a strong ally for fair trade, as both put people
(rather than profit) at the cenire of the economy.They both consider money as
the means fo an end, not as an end in itself - and that end fo be the collective
well-being, dignity and justice of society. 93

Using financial instruments to remove obstacles to obtaining credit is to put in place
a strategy to fight poverty and the conditions that predetermine it. Microfinance is
a specific field of Ethical Finance, which focuses on the removal of barriers to credit
for people with low income. Microfinance brings tfogether a range of activities, from
micro-savings to micro-insurance. These activities aim to provide guarantees* through

12 See: Fair Trade Glossary, edited by FLO and WFTO, 2011, in www.wfto.com [last visitedJanuary 30, 2014). Also visit: FairTrade Minimum
Price and Premium Fair Trade Table. Fairtrade International - hitp:/ /www.fairtrade.net/price-and-premium-info.html [last visited January 30,
2014)

13 Cf."Quel ‘tesoretto’ da 50 milioni per le comunitd” [*A 50 million treasure for the communities”, by Emanuele Isonio, in “Fair Trade

Equo Commercio. Certificare il presente per un futuro sostenibile”, special issue by the monthly magazine Valori, july/august 2012 - www.
valori.it
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the shareholding of microcredit, involving various professional people and financial
institutions.

We shall talk about these in the next chapter, but first let’s take a look at the “pillars”
of Ethical Finance and Fair Trade, to assess where the principles and goals of each
overlap and complement each other.

To find out which principles are at the basis of Ethical Finance and Fair Trade and
what they have in common, we have taken as reference two documents: the Charter
of Principles of Fair Trade developed by the Fairtrade FLO and WFTO in 2009'* and the

Manifesto for Ethical Finance (based on the lfalian version, 1998'9).

The Pillars of Fair Trade and Ethical Finance - Common values and principles

and excluded producers, respecting their
cultures and traditions.

Promotes access to the market of marginalised

Considers credit, in all its forms, a human right:
EF does noft discriminate on the basis of gender,
ethnicity, religion and heritage. Personal and
community guarantees are taken info account,
as are other economic assets.

Sustainability, efficiency, responsibility

Works fo establish fair and sustainable trade
relations, promoting environmental protection,
sustainable management of nafural resources
and a pricing policy determined by factors of
social and economic development, beyond
commercial dimensions.

Promotes decent working conditions, freedom

of association, respect for collective bargaining,

regulation of employment contracts, inclusion
and protection of vulnerable people.

Pursues environmental sustainability:
Everyone involved in the supply-chain of Fair
Trade collaborates for the protection of the
environment and the sustainability of natural
resources.

Considers efficiency as a component of
ethical responsibility: Ethical finance is not
charity but supports socially useful actions,

with responsibilities in asset management and
investment.

Considers accumulation of wealth based solely
on possession and exchange of money as
illegitimate.The interest rate is a measure of the
efficiency in the use of savings, an index between
efficiency and social utility of funded projects.

Considers social and environmental responsibility
as benchmarks for investments.

Information and participation

Pursues capacity building and empowerment:
FT encourages the development of technical
and managerial skills of the producers to exert
bargaining power on the market for the
benefit of the community.

Promotes consumer awareness and advocacy:

Social justice and opportunity for change are
the messages that connect producers with
consumers. Awareness-raising activities and

advocacy are essential for a reform of the
rules of international tfrade and for a just and
equitable world trading system.

Promotes effective business partnerships with
producers through a mutual trust relationship,
such as a Social Confract.

Provides for public participation in decisions
of the company should be promoted, not only
towards shareholders, but also fo workers and
savers / investors. EF expresses preferences in
the allocation of funds and favors democratic

mechanisms of participation in decision making.

Requires comprehensive and consistent
adherence

Transparency

Considers monitoring and evaluation
fundamental: The verification of compliance of
supply chains and their economic and social

impact are critical fo strengthen relationships of
frust and transparency throughout the Fair Trade

circuits.

14 See footnote 1

Provides transparency: Savers and investors have
the right to know the processes operating in the
financial institution, investment decisions and the

use of their money.

15 For the whole text of the Manifesto for Ethical Finance, see: http://www.finansol.it/ ?page_id=5
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From the above table we have seen that in the comparison between Ethical Finance
and Fair Trade there are many common values and principles: Access to credit as a
right and necessary condition fo create job opportunities; efficiency, transparency and
accountability are considered basic requirements for all financial, trade and economic
activities, as well as in relation to investors, consumers and to business partners.

Another common aspect is the active participation in the decisions of the company
by the shareholders, workers and savers / consumers. This is carried out through the
provision of information tools, direct meetings and representation of workers and clients
in the economic life of the organisation (be it an Ethical Finance institution or a Fair
Trade association / cooperative). Using this democratic model is essential o pursue
the goals of social utility and justfice. Furthermore, communication, awareness raising
and education are important aspects for both.

We have talked about Fair Trade and identified the values and principles it shares with
Ethical Finance, which makes them potentially good allies. We will see in the next
chapter with what instruments Ethical Finance supports the operation of the Fair
Trade market, to meet the needs of access to credit for the producers and also at
various levels, involving other actors as well in the supply chain.
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2. Ethical Finance tools for Fair Trade

The success of any comprehensive strategy fo combat poverty is based upon the
ability of people to improve their situation for themselves and successive generations'®.
This is only possible when freedom of choice and the opportunity to carry out one’s life
goals is evident.

Unfortunately, the financial system foday does not reward attempts fo move out of
poverty unless it is accompanied by strong economic credentials - thus denying credit
fo those most in need. Small producers, in fact, have great difficulty in obtaining loans
from traditional banks, since these institutions judge cash poor primary producers
fo be an extremely risky investment. Traditional banks are reluctant to give credit to
these people and their businesses because they considers them non-bankable. This
exacerbates exclusion, marginalization and persistent poverty in small manufacturers/
producers, who are prevented from achieving their economic potential because they
are financially weak and not able fo compete in the traditional market economy.

Fair tfrade works on the problems related to access fo financial resources required for
production, using the instrument of pre-financing. Pre-financing guarantees a 50%
deposit of the fotal payment agreed upon fo be paid fo the producer at the time
of the order. This mechanism allows manufacturers fo meet the needs of production
without resorting fo high inferest loans, and to start production processes on the basis of
secure commercial agreements. Pre-financing, also present opportunities o raise funds
involving Ethical banks, cooperatives and consortia of Ethical Finance, as well as Micro-
Credit Cooperatives [see: Guide 1 “Infroduction to Ethical Finance and Responsible
Investments”].

Italian World Shops and collection of savings

World Shops represent the earliest and most integrated sales networks for Fair Trade supply chains. World Shops are noft just
places for the sale of Fair Trade products, but also for training and information as well.They are the megaphone through which
the voices and experiences of the producers in the global South can be heard. They are commmercial organisations, yet are
strongly influenced by non-commercial aims and ethical solidarity. In Italy, to manage the economic and cultural aspects,
where the law of the country requires it, World Shops are organized in both a cooperative and volunteer association. Some
Italian World Shops have activated the collection of savings through ‘passbooks’ of deposits that collect and remunerate the
money invested by cooperative members. The funds collected are used to provide pre-financing to small producers, and for
other commercial purposes. This is especially the case with the Alfromercato Consortium World Shops, which have proposed
over the years a system of solidarity finance and information campaigns on the issue'”.

The Claro Fair Trade system

Claro Fair Trade'®, is the main importer of Fair Trade products in Switzerland. It has its own network of World Shops and has
created its own brand - Claro Fair Trade - which is supported by through the Claro Fair Trade Ltd company, an organisation
which collects financial resources to support the credit needs of producers in the Southern hemisphere. The company
operates through:

1. Donations, via the Producer Promotion Fund which uses the resources for development interventions on product quality
and innovation in manufacturing processes.

2. Claro shares, which aim for the collection of social capital. Shareholders of Claro Shares become members of Claro Fair
Trade.The shares are fraded outside the stock exchange and are now held by approximately 2,000 private and institutional
shareholders (more than 50% is composed by small private shareholders), including humanitarion organizations and
the World Shops of the Claro Fair Trade network. Claro Fair Trade Ltd also offers a service for the refinancing of loans to
producers in the Southern hemisphere.

16 A.Baranes, R. Milano, "Guida per i Risparmiatori, come investire per lo sviluppo nei paesi del Sud del Mondo”, 2009, p.16. Publication
realised in the Eu project "Save for Good: mobilising european actors fo build global inclusive financial sectors in developing countries”
ONG/ED/2007/135-827. Ref. 106, financed by the European Community . published in 2009 and available in the website RITMI. See: http://
www.microfinanza-italia.org/saveforgood/Guida_Risparmiatori.pdf

17 Educational Tool Kit “Finanza Etica e Solidale” by Fondazione Culturale Responsabilitd Etica and CTM Altromercato, realised in the
Eu project "Save for Good: mobilising european actors to build global inclusive financial sectors in developing countries” ONG/ED/2007/135-
827.Ref. 106, financed by the European Community - see: http://www.microfinanza-italia.org/saveforgood/educational_tool_kit/capitolo2/
progetti.htm

18 Claro Fair Trade - http://corporate.claro.ch/Company.8+M5dé37b1e38d.0.html (last visited January 30, 2014).
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In some cases, World Shops can also take advantage of special services provided
by Financial Services Cooperatives. In general, the condition to access these services
is that one must be a member of the cooperative. For example, in Spain Coop 57'?
collects savings and finances its members, mostly labor unions, including some World
Shops (Afoca, Alternative 3, Idea scas, La Ceiba soc.coop.med, Mundo imaginado,
Transformando sca, Xarxa de Consum Solidari) fo whom it provides low-interest loans.
Similarly, in ltaly the same situatfion exists with MAGs (Sel-management finance
cooperatives).

Ethical Banks and Financial Consortia in Europe offer dedicated accounts through
which the investor can choose to support the Fair Trade sector, and to build sustainable
commercial partnerships with small Fair Trade producers, exporters and consumers.

Let's have a look at what Ethical Finance tools are offered in terms of:

2.1 Savings products
2.2 Investment products

2.1 Savings

Choosing an Ethical Bank to manage your savings is the first step towards a
responsible and sustainable use of money and a means to support the Fair Trade
sector. Some Ethical Banks have made agreements with foundations and nonprofit
organisations o channel financing to the Fair Trade sector. Such ethical banks offer
their customers dedicated products, such as affinity cards. Affinity cards are essentially
credit cards through which the bank pays a percentage for each transaction and
allocates it to a Fair Trade development project or a fund for microfinance instruments,
such as the funds for guarantees. It is thus possible to donate a portion or all of the
intferest accrued in the account to a Fair Trade initiative.

The Savings Account

The English branch of Triodos Bank offers its customers the Triodos Charity Saver
Account. With this account the Bank donates the equivalent of 0.25% of the average
annual balance of the savings account to the Fairfrade Foundation.

The Solidarity Passbook

(Livret Solidaire Association) Since 2009 the French Federation of Associations and
World Shops Artisans du Monde®, thanks to an agreement with Credit COOPERATIF, has
been the recipient of the Livret Solidaire Association (Association Solidarity Passbook).
The passbook is a Finansol certified product aimed at legal entities (associations,
enterprises, efc.) wishing to support Fair Trade and the activities of the Federation by
donating part of the interest (25%, 50% , 75% or 100%) accrued annually. Interest is taxed
at a reduced rate for non-profit organisations in France.

The credit card

The affinity credit card can be connected to a nonprofit organization, a Fair Trade
development project or a microfinance fund. With this tool the Bank pays a percentage
for each transaction on the credit card.

Altromercato Credit Card: Customers using this card enable Banca Etica o donate
0.10% of the fotal value of all fransactions carried out to Alfromercato and a Fair Trade
project.

Another tool is the Certificate of Deposit. Under this scheme the customer asks that
the interest earned be donated to a deposit account.This account can be dedicated,
depending on the different cases, to a specific Fair Trade project or used as collateral
for the concession of a line of credit for ordinary activities (imports, advances of
payments and operations) performed by the consortium to which the certificate of

19 Coop 57 Servicios Financieros Eticos y Solidarios - http://www.coop57.coop/
20 Artisans du Monde is a French importer based in Paris with a network of 170 associations and World Shops - see: http://www.
artisansdumonde.org/epargne-solidaire.ntml
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deposit is associated. Inferest will be bound in the deposit for a short to medium term (it
usually ranges from 12 to 36 months) until maturity, when the Bank shall send a notice
fo the subscriber with the request for renewal or refund. With Certificates of Deposit,
savings are bound for the entire period and there is no early repayment.The certificate
of deposit may be regarded as a medium to long term investment tool.

Here are some examples:

Certificate of Deposit Fairtrade Italy - Banca Etica (ltaly): This product has a fixed rate for the duration of the bond, and is
reserved to the Bank account holders.The customer who signs the certificate - for a duration of 12, 24 or 36 months - chooses
to donate the interest accrued at year end to Fairtfrade ltaly/ TransFair, in support of Fair Trade projects developed by the
consortium.

Certificate of Deposit CTM Altromercato - Banca Etica (ltaly): By signing the Certificate of deposit with a maturity of 12 or 36
months, the client donates the interest due annually on a CTM Altromercato deposit account to support a Fair Trade project.
The Certificate of deposit for 24 months, instead, does not provide for the allocation of accrued interest, but allows clients
to lend their savings tfo support the work of CTM, promoting the application of favourable conditions on the credit line for
ordinary import operations and advanced payments.

Certificate of Deposit with Triodos Bank (Spain): Triodos?' offers its account holders a Certificate of Deposit that can range
from 6, 12 or 18 months, to 2 or 5 years.The interest rate then depends on the length of the deposit scheme. Even in this case,
clients can choose to donate part of the interest accrued annually to a non-profit association that is linked to the Triodos
Foundation.

2.2 Investment products

Many Ethical banks and other ethical finance operators collect capital to finance Fair
Trade and invest in small and medium-sized enterprises, producer cooperatives and

microfinance organisations situated in the global South.

Merkur Development Loans Ltd? was founded in 2009 with a partnership between
the Danish Merkur Cooperative Bank and the Danish State Industrialisation Fund
for Developing Countries (IFU). It specializes in supporting national companies who
want fo invest in emerging markets. The average loan falls between € 400,000 and €
200,000. Interest rates are between 8% and 16%, determined on an individual basis.
The interest rates are generally fixed for the duration of the loan. Merkur Development
Loans Ltd. invests and grants loans to small and medium-sized enterprises and
cooperatives in developing countries using sustainable production methods which
are either certified or in the process of certification, from one of the five brands
or organisatfions: WFTO (World Fair Trade Organization), FLO (Fair Trade Labelling
Organisation International), FSC (Forest Stewardship Council ), IFOAM Organic or
Demeter Biodynamic. The loans are used for expansion or purchase of products
relating to tfechnology, transportation, storage or as working capital to fund the final
stages of certification and implement renewable energy strategies.

Now let us look at the characteristics of the most used Ethical Finance instruments:

A Bond* is another form of time deposit, which aims fo find the necessary resources Bonds are deb fitles
through the collection of savings to finance projects in the medium to long term by 'Sjgﬁgé’mgmﬂiihor
issuing bonds. This fool is widely used for the financing of Fair Trade.The concession of give e i e
credit through bonds concerns two target groups: Microfinance Institutions, that with right to repayment
greater availability of resources can increase the delivery capacity of microcredit, and F”tm"“t””y' plus an
associations and cooperatives of producers that use loans for investment in machinery ;ﬂee ;e;o(j%“i?fv’gggg

and production equipment.

Bonds issued by Cresud S.p.A. (Italy)®: The collection of savings fakes place in
[taly through the issuance of bonds. With this system Microfinance Institutions and
Associations  of producers, cooperatives, networks and NGOs in Latin America,
Africa and Asia are giv en  access fo credit in order to expand their loan
portfolio and to increase the number of their  clients. Loans range from € 50,000

21 Triodos deposits, Information documents: hitp://www.triodos.es/media/40764 /fip-depositos.pdf
22 Credit for Sustainable Trade Merkur Development Loans, Cuaderno - http://www.merkurdevelopmentloans.dk/file /40/pdf
23 Cresud SpA is an ltalian company that offers financial resources to Microcredit Organizations, Fair Trade producers and Sustainable

Cooperatives, networks, associations and NGOs in Latin America, Africa and Asia. Website: www.cresud.it
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fo € 250,000 for a 48 month period, at a rate of 9% and are approved after direct
negotiation and insurance on collaterals?*,

Private Equity activities are often offered by institutional investors and involve them
taking over company quotas by buying shares and bringing new money info it and
issuing new shares.These assets are managed by Private Equity Funds (PEF) - a type of
long-term investment which takes place outside of the stock market.

There are different types of PEFs. Some funds specialise in investments in start-up funds
- funds that deal with existing firms but with a negative cash flow and great growth
potential (with cash requirements to fund the launch of the products or develop the
market). There are also funds that invest in companies with positive cash flow in rapid
growth, with cash requirements related to market development and finally in funds
managing the shares of company managers.

Private equity is a tool which is considered very important to long-term investment that
meets the needs of FairTrade to raise “patient” capitals (those used with a logic contrary
fo that of *hit and run” speculative finance).They are aimed at strengthening the capital
of microfinance institutions and cooperatives working in the global South.They operate
through participation in the venture capital, start-up financing and investments for the
renovation and expansion of companies.

Oikocredit®® (The Netherlands). Through a network of regional agencies in Asia,
Africa, Latin America and Eastern Europe, Oikocredit offers two financial instruments
to support development in three areas: Microfinance, Fair Trade and Agriculture. For
partners, cooperatives, financial institutions and small and medium-sized enterprises,
Oikocredit proposes short-term loans, with flexible loan agreements, and medium fo
long-term financing through Equity investments?, which involve sharing of long-term
risk. In most cases, Oikocredit invests between 10% and 25% of the share capital of
the partners, which is sufficient to have a significant influence on the companies in
which it invests. For those countries where there is no regional office?, the investment
can be accessed through Oikocredit International Share Foundation, in which
case the offer is not the purchase of shares (membership status), but the issue of
Certificates of Deposit of Oikocredit shares. According to data reported by Oikocredit
in September 2013, the fofal assets amounted to € 763 million (June 30th, 2013),
while the fotal working capital was €567 million.There are currently 849 partners and
48,000 investors.

Investments in equity, over the long term and act from within the business, are considered
for this reason as a high factor of development; however, some types of these investments
can be very dangerous if operated by wrong hands and for speculative purposes.
During the recent years of financial crisis there have been several cases of private equity
funds which have bought healthy companies in order to sell off any possible assets
within the companies, from factories to machinery. Firms were then typically loaded
with debt and used to pay huge profits and dividends to fund managers, after which
the company is sold or allowed to fail, with detrimental consequences on employment
and the productive economy. For these characteristics they have been defined the
“locusts of capitalism”?,

Back to ethical investments, let’s explore more about the financial instruments to speak
of Socially Responsible Investments and Impact Investment, an investment strategy
which is particularly used as a lever for the development of Fair Trade.

24 The guarantees for the loan are negotiated with customers and guarantees on property, access fo infernational guarantee funds
(50%). coverage of the local banking system (50%) are required. The Guarantee Funds raise money to provide guarantees fo lenders and fo
allow them to take advantage of special conditions for the granting of a loan. From the point of view of Microfinance, this is a very important
tool fo increase the basin of accessibility to credit. In the PRICE research “Fair Trade and Ethical Finance: the Possible Synergy” by S. Grillo,
reference is made to the guarantee fund created in 1999 by the Dutch NGO ICCO, which offers firms asking for a partial loan, guarantees
for the sharing of losses on credits. Guarantee funds are also major levers for micro-credit from a financial point of view, as well as for the
construction of relational bonds of trust and reliability. The fund created by ICCO works with local banks and social investors such as Triodos
Sustainable Trade Fund and Oikocredit, providing partial collaterals.

25 Oikocredit International, una cooperativa sin fines de lucro holandesa, concebida durante el Concilio Internacional de Iglesias
(1968) para dar apoyo financiero a personas en desventaja que son incapaces de obtfener crédito de los bancos comerciales, fue
fundada en 1975. Hoy en dia es una de las mayores organizaciones privadas en el campo de las finanzas de desarrollo, que operan en 70
paises con 38 oficinas regionales y una red de socios locales. http://www.oikocredit.coop

26 Oikocredit Equity investments, team, criteria and portfolio http :// www . oikocredit . coop / equity - investments
27 Oikocredit Regional offices in Europa, USA and other countries: http://www.oikocredit.coop/select-your-country
28 A.Baranes "Finanza per indignati” [*Finance for the indignants”], Ed. Ponte alle Grazie, 2012.
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Lending and Investing (on-line) in Fair Trade

Shared Interest is a credit cooperative which was founded in the UK in the 1990s. It provides credit and financial services fo
producers, importers and exporters of Fair Trade products.

Shared Interest?? raises capital from investors who reside in the United Kingdom, and uses it fo provide working capital to
producers and others in the Fair Trade supply chain, that would normally be excluded from the mechanisms of bank loans.
It aims to provide long-term investment in processes (from sowing to harvesting, processing, purchase and export). Investors
are informed of the type of investment as well as the risk of loss or of lower financial returns, resulting from contextual factors
in emerging economies, such as oscillation in prices and costs of production.

To invest in Shared Interest it is necessary fo open a Share Account, which is available for individuals (aged 16 years and
older), families, schools and businesses as well as community groups and faith groups, by depositing a sum of anything
between £100 and £20,000.The money is collected in a fund used to make payments to more than 460 producer groups in 66
countries. The funds are used to ensure the efficiency of investment, and the subscriber can monitor the investment progress
and the current interest rate through the website, and by receiving regular communications. Shared Interest protects itself from
the risk of money laundering operations, by exercising a service of identity confirmation.

The reliability and effectiveness of Shared Interest is proven by the two largest organizations of Fair Trade, Fairtrade Labelling
Organizations (FLO) and the World Fair Trade Organization (WFTO).

2.3 Investing in your values “Socially
Responsible _

What happens if you want fo go beyond savings management and would like fo invest :L‘VGS"“?“‘ (ER')AS .

fo achieve efficiency without sacrificing your values? There are financial products that en?,ifgicm'gﬁm}' \évoéﬁn

allow you to reconcile the propensity fo invest with ethical values. We're talking about and ethical issues

Ethical Investment or Socially Responsible Investment (SRI) *. are brought info the
decision-making

. . . . . . process to choose

In general, we can define SRI as investment instfruments fo finance enterprises operating or maintain an

in the field of environment, sustainable development, social services, culture and investment, as well as

infernational cooperation. These enterprises must pass the ethical criteria screening Qm)r?grgr):?ﬁisz;?e

analysis®' carried out by rating and ethical cerfification agencies. TG

Screening criteria for SRI

Positive and negative criteria are the two main models employed fo analyse the behavior of issuers where one may select the
securities fo be included in an investment portfolio®2.

Criterios negativos (o de exclusion): verificacion de las condiciones que excluyen a una empresa del paquete de inversion.
Estas condiciones pueden estar relacionadas con el sector en el que operan (como la produccién e intercambio de armas,
tfabaco, alcohol, juego, pornografia, etc.); o con problemas relacionados con su dimensién social, como la violacion de los
derechos humanos, el incumplimiento de los acuerdos laborales, la falta de normas de gobierno corporativo, corrupcion y
complicidad con regimenes opresivos.

Otro criterio de exclusién esté relacionado con los problemas medioambientales, como la contaminacion grave, la
deforestacién, o el uso ineficiente de la energia y los recursos naturales.

Criterios positivos (o de inclusién): la seleccion de acciones se realiza a través de la valoracion del comportamiento de la
empresa como socialmente responsable, con respecto a los aspectos medioambientales, sociales y de gobierno (criterios
ESG).

The quality (solvency), investment risk and correspondence to the above parameters
are expressed in ferms of an ethical rating, which refers to the Corporate Social
Responsibility approach®. The ethical rating is indicated in letters, from a maximum
friple E (EEE), to the lowest which is the E-. It is calculated by ethical rating agencies

29 Information on Shared Inferest can be found on the website www.shared-inferest.com and in the downloadable booklet:
http://www.shared-interest.com/media/39964/si_share_account5.pdf.

30 Definition of the UK Social Investment Forum: http://uksif.org/

31 R. Milano "La Finanza Etica”, edited by Fondazione Culturale Responsabilitd Etica, issue n. 3, march 2010. www.fcre. it

32 Some of these financial products are: Mutual funds, pension funds, insurance policies, closed-end private equity funds, real estate

funds, segregated accounts and the Bonds and certificates of deposit which we discussed in the previous section regarding investment
products offered by banks.These products are managed by financial intermediaries (such as asset management companies, banks,
insurance companies), and are divided into products for private investors and institutional investors (an institutional investor is an economic
operator, public or private, which manages its own financial assets or entrusted ones, by investing in a systematic and cumulative manner).
33 This definition has been given by the European Commission in the Green Paper of 2001: "Voluntary integration of social and
environmental concerns in their business operations and in their interaction with their stakeholders”, by which it is infended not as a

legal obligation but as an assumption of responsibility fowards externalities of financial assets as well as attention fo the expectations of
stakeholders.
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such as StandardEthics®, Eiris® and Vigeo®.

Principles for Responsible Investment

In 2005, the UN compiled a list of the Core Principles for Responsible Investment, to which investors can freely subscribe.Today
there are 1205 organisations around the world that have adhered to the PRI (Principles for Responsible Investment). More info
at: www.unpri.org

Today, the SRI approach is one of primary importance for many businesses and the
economy in general, as it is capable of conferring social legitimacy and economic
competitiveness. These issues have become even more evident since the financial
crisis that erupted in 2008, which was generated by highly speculative, irresponsible
behaviour. Fortunately, growing consumer awareness of the ability to influence the
policies of an enterprise is growing.The demand for sustainable products has grown in
recent years and in the field of responsible investment, in terms of returns, SRI products
compare favourably with traditional investments. Indeed, in the medium to long term
SRI is better able to reduce risks of loss and gain higher returns. The most socially
responsible businesses are, in the end, the best-managed companies and therefore
the more profitable?.

At the European level, assets in SRI funds reached € 95 billion in 2012 and grew to € 108
billion by 2013, consolidating the growth trend (+14%) recorded in recent years®. This
confirms the strength of this segment of asset management business that has been
able to maintain positive net inflows even in times of highly volatile markets.

From Vigeo's 2013 Annual Report, France is leading the way with the highest number
of SRI funds®.

Distribution of socially responsible funds in Europe
Other Austria
: : 3% | :
United Kingdom e O=2 - Germany

17% \ 8%

Holland .
10%
France
35%
Belgium
6%
10%
Sweden ltaly
6%
0
1%
Distribution of socially responsible funds in Europe. Source: www.eticasgr.it

Data Processing from “Green Social and Ethical Funds in Europe” - 2013 dossier on socidally responsible funds in Europe by VIGEO
34 Standard Ethics has been the first agency which intfroduced an “institutional” approach to Corporate Social Responsibility Rating in
2001 - www.standardethics.eu
35 Eiris, indipendent agency, which monitors 2800 enterprises and evaluates the ethical performance applying the ESG (Environment
Society Governance) criteria. See: www.eiris.org
36 Vigeo Rating is an European agency expert in responsible performance. It measures the performances and risks of corporate
companies in relation fo the social responsibility criteria. See: www.vigeo.com
37 Cfr "Quando il salvadanaio diventa consapevole”, by Andrea Di Turi in “Risparmio responsabile. Investimenti ed etica.

Un‘esperienza vincente”, special issue by the monthly magazine Valori committed by Etica sgr, March 2011 - see: http://www.eticasgr.it/
cms/?plid=0&pid=5&ppid=0

38 Ethical Funds Market, Etica sgr, source Vigeo 2013 Report - http ://www.eticasgr.it/cms/?plid=5&pid=32&ppid=5

39 Green, Social and Ethical Funds in Europe 2013, Vigeo - http://www.vigeo.com
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Among SRIs there is a class of investments frequently used to fund Fair Trade,
microfinance and rural development with the aim of creating positive social impact,
as well as a financial return: Impact Investment®. Impact investments are investments
in “projects”. Impact investment is distinct from philanthropy in as much as investors
retain ownership of the assets and expect positive financial return. Investments are
tfargeted fowards enterprises, organizations and funds which have the intention of
generating social and environmental impact alongside financial returns and long-term
financial sustainability.

This category includes funds targeted towards emerging markets, health care funds,
microfinance and structured debt funds as well as equity investment funds for social
enterprises and mutual funds that invest in renewable energy”'.

Some Funds have a direct involvement in major Fair Trade organizations. These
include:

Fair Trade Access Fund*’. Launched in 2012 by the Belgian financial management
company Incofin Investment Management® and sponsored by Incofin cvso
(cooperative) and Fairtrade International, through Fairtrade International 's Global
Producer Finance Unit (GPFU).The GPFU develops Fairtrade financial services for FLO
cerfified producers, such as loans, guarantee funds and Fairtrade Access Funds.The
Grameen Foundation* is also dedicated to Fairfrade producers who have access
to loans, but require funding to grow and improve their business.

The fund started with an initial investment of USS$S 6 million, but is expected to reach
USS 25 million in capital turnover®. The fund currently serves producers in Latin
America, but is soon to be expanded to Africa and Asia.

The Fund is managed by Incofin Investment Management, which is a Sicav-Sif* (on-
shore investment fund) based in Luxembourg. It provides investors with an annual
yield distribution of dividends. It is an open-ended fund and therefore allows its
investors to redeem their shares before the ferm of the investment. The fund is in US
dollars and can be accessed with an initial investment corresponding to € 125,000.

Opes Impact Fund*, launched in 2013, is the first non-profit ltalian impact investment
fund which does not distribute inferest fo investors since the latter can only be donors.
The interest earned from investing activities are reinvested in new loans. The Opes
Impact Fund (OIF) is managed by the Opes Foundation, and is supported by Acra
CCS Foundation, Fem S3, the Altromercato Consortium, Maria Enrica Foundation
and Microventures. The OIF invests in social enterprises (start-up , early stage and
maturity) in critical areas such as health, basic sanitation, energy, food, water,
education, and Fair Trade.

Other examples of Impact investment in the Fair Trade sector are?’:

Responsability Fair Fund*: An investment fund established in 2012 by the financial
management company ResponsAbility Investments AG in close collaboration with
the management company of the Credit Suisse Funds AG#. It was then licensed for
public distribution in Switzerland by FINMA, the Federal Authority for the supervision of
financial markets. The fund invests in the growth potential of Fair trade, thus providing
financial access to certified producers and to those who are pursuing certification.

40 Besides Impact investment, there are other classes (or strategies) of investment, according to the classification contained in the
European SRI Study 2012 edited by Eurosif, which are: a) selecting investments Best-in-Class, b) screening based on norms, ¢) principle
of exclusion from the investment universe, d) infegration of ESG factors in financial analyses, ) Commitment and voting on issues of
sustainability. For a discussion, see - http://www.eurosif.org/research/eurosif-sri-study/sri-study-2012

41 European SRI Study 2012, op.cit., page 10 and page 21.

42 FairTrade Access Fund, booklet - http://www.fairtrade.net/fileadmin/userupload/content/2009/news/FAFund/
FAFLeaflet2013-04-29_press-final-EN.pdf

43 Incofin Investment Management https://www.incofin.com/en/home

44 Grameen Foundation, founded in 1997 by Nobel laureate Muhammad Yunus, is the first organisation to develop micro-credit,
providing small loans and other financial services to the poor to help them out of poverty.

45 FairTrade International “Access to Finance, Beyond the Standards” - see: http://www.fairtfrade.net/access-to-finance.html; Incofin

“Incofin establishes Fairtrade Access Fund with Fairtrade Infernational and Grameen Foundation” - see: https://www.incofin.com/en/news/
incofin-establishes-fairtrade-access-fund-fairtrade-international-and-grameen-foundation

46 Opes Impact Fund, www.opesfund.eu/en/

47 Also see the Appendix for more Impact Investment examples.

48 ResponsAbility Fair Trade “First global Fair Trade fund launched” - see: http://www.responsability.com/investing/en/750/First-global-
Fair-Trade-fund-launched.htm?Article=19907

49 Other information on the Credit Suisse website: https://www.credit-suisse.com/ch/asset_management/en/fund_information.jsp
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Fefisol is a fund created by the French firm SIDI (Solidarité Internationale pour le
Developpement et I'Investissement), the Belgian Alterfin®® and the Italian consortium
Etimos. , managed by the Luxembourg company Oppenheim Asset Management
service sarl (limited coorporation).The fund is entirely dedicated to Africa, especially
the sub-Saharan area. It was begun as a tool aimed at financial companies, to help
organizations that are engaged in support and services in rural areas. In particular,
it targets micro-finance institutions producer organizations and marketing firms that
sell their products on the domestic and international markets, including Fair Trade
products.

Fefisol has long-term investments and in general there is no distribution of dividends
during the life span of the company (it will be reimbursed at the liquidation of
the company, with the repayment of invested capital) and therefore revenues are
reinvested®'.

As reported by Eurosifs?, the main motivations for choosing an investment in this area
are:

+ To contribute to sustainable development,

+ To contribute to the development of local communities,
+ To seek stable returns in the long term and

+ To ensure risk management.

The data contained in the Eurosif 2012 Annual Report show growing interest of policy
makers and investors at the European level in this type of investment, with a market
share of € 8,750 million. It also promises substantial growth in the coming years, which
means that managers shall pursue greater quality and transparency in their research
and selection work®,

—

50 Alterfin is a social investor who, since 1994, raises capital in Belgium, to invest in developing countries through microfinance
institutions and associations of Fair Trade producers.
51 Norwegian Microfinance Initiatives on Fefisol - http :// www.nmimicro.no/investments/nmi-frontierfund/fonds-europ%C3%A%en-

de-financement-solidaire-pourlafrique-fefisol. Other investors are: European Investments Bank (BEI), Proparco, Credit Cooperatif, SEFEA,
Dévelopement infernational Desjardins (Canada), Fondation Caritas France, Banca Popolare Etica, Nef, Norwegian Microfinance Initiatives,
Cushman Foundation (USA).

52 In Europe, the reference body is a network of think tanks and research organisations, Eurosif, a pan-European network founded in
2001 by the National Forum on Responsible Investment (Social Investment Forum). It was created fo promote and develop SRI - http://www.
eurosif.org/research/eurosif-sri-study/sri-study-2012

53 European SRI Study 2012, op.cit., page 24.
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Conclusions:

The intent of this guide is to help readers understand the complexity of the Fair Trade
supply chain and the need fo find partners with which to establish a fruitful dialogue
and strategic approach to the development, dissemination and consolidation of
common values and good practice.

Such a need is especially clear in connection with the recent growth of the Fair Trade
market, which has started to feel the impact of the global crisis. Its effects are being felt
in the global *North”, with Fair Trade Shops suffering a decrease in turnover, due fo the
reduction in consumption and the difficulty in accessing credit lines for the support of
operational activities. These are some of the reasons why the economic ethics of Fair
frade, throughout supply chains, should be strengthened in order to respond to new
needs and also to seize new development opportunities.

The natural partnership is therefore with Ethical Finance; the economic and financial
actor with which Fair Trade shares fundamental values. The two concepts have a
shared interest in the culture and education of responsible consumers, a willingness
for dialogue with economic and financial institutions and in taking action af local and
infernational levels. These are solid arguments for alliances between Fair Trade and
Ethical Finance to be built (where bonds have not yet developed) and strengthened
(where links are already present).This coalition can focus benefits towards a coherent
vision of sustainable and fair economics.

Looking at Europe, a confinent of diverse experiences and approaches to Ethical
Finance, yet all oriented towards shared values, it is useful fo think of good practices
“for each one”, rather than "good solutions for all”. This guide contains a brief overview
of how some Ethical Finance institutions have responded to Fair Trade by offering
financial products and credit lines. Yet unfortunately, this is not the case across the
whole of Europe and there is still much work to be done. It is possible to highlight some
forms of collaboration, best practices and consolidated know-how, so that they can
be taken as examples and inspiration for the development of economic models which
take into consideration the social, cultural and economic peculiarities of a territory. This
exchange takes place in both directions between Ethical Finance and Fair Trade. As
Ethical Finance gradually becomes an integral part of the practices and instruments
used by Fair Trade the latter in turn becomes a promoter and a vehicle for including
and spreading Ethical Finance principles in its awareness raising campaigns.

A recent example of collaboration between Ethical Finance and Fair Trade is the
agreement reached between Fiare and Coordinadora Estatal de Comercio Justo in
Spain®.In this case an agreement to consolidate an economic model based on ethicall
values, with people and not money at the centre was reached. The agreement sets
out joint actions of advocacy for policy initiatives, social mobilisation and awareness
raising campaigns, as well as mutual support for their initiatives. This kind of alliance
strengthens the coherence of a sustainable economy proposal.ltincreases the chances
of reaching a wider section of consumers / investors and strengthens the political role
and dialogue with other institutions, public authorities and decision makers.

"There is a natural sympathy between the worlds of Ethical Finance and Fair Trade, but
not really the strong cooperation we'd expect, if not in some individual cases,” says
Eric Lavilluniére, General Coordinator of RIPESS Europe®, in an interview for the PRICE
project. " Today, with the crisis and the failure of a system, which has a strong social and

54 Fiare Banca Etica y la Coordinadora Estatal de Comercio Justo unen sus fuerzas en favor de un modelo econémico mdés humano
[23/10/2013] - http://comerciojusto.org/fiare-banca-etica-y-la-coordinadora-estatal-de-comercio-justo-suman-fuerzas-afavor-de-un-modelo-
economico-mas-humano-2/ [dltima visita, 30 de enero de 2014]

55 RIPESS Europe is the European network that works to bring together the initiatives of European solidarity economy at various levels:
from local / regional, fo national, to the various infer-sectorial networks. It considers alliances with other networks and social movements,
that are present and active in the European context, a necessary factor - Fair trade, ethical finance, de-growth and transition fowns, popular
education and campaigns for fair taxation and against speculation, progressive economists, initiatives for food sovereignty, democratization
of democracy. www.ripesseu.net - FairTrade Town http://www.fairtradetowns.org/
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environmental impact, there is a real challenge for the social and solidarity economy
- where Fair Trade (anywhere) and Ethical Finance play a fundamental role. We must
change our perspective, and push for the rules of Fair Trade also in the North-North
relations, and not just those in the North-South or South-South ones. We also have to find
ways to regain economic sovereignty and be less dependent on speculative finance.
A more transparent and responsible economy is not enough: we must implement the
change by encouraging more and more alternative forms of economy and finance,
and networking for real”

One can also fry to imagine the positive results in ferms of dissemination of knowledge
and practices of Ethical Finance which may occur if ethical principles were part of the
criteria or the contents of the FairTrade Town campaign . Fair Trade Towns are the result of
a citizens’ movement from the United Kingdom that has spread to other cities in Europe
and the world - there are now over 1,100 cities involved, in 20 countries. Through this
initiative, citizens interact with their local governments to create a community in which
people and organizations use their daily choices to increase awareness and sales of
Fair Trade products. If this concept was extended to be inclusive of Ethical Finance,
the result would be a strengthening of the common framework and vision shared by
Fair Trade and Ethical Finance.This guide provides a brief overview of the stories and
experiences made by associations, movements, citizens and institutions in Europe. It
is the hope of the authors that these may be taken as examples to promote ethical
values and sustainable economic practices in other places and other communities,
generating new synergies between Fair Trade and Ethical Finance.
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Welbsites references:

Fair Trade

Assemblea Generale ltaliona del Commercio Equo e Solidale - AGICES (IT) - http://
equogarantito.org

Associazione Botteghe del Mondo (IT) - www.assobdm.it

BAFTS (UK) - www.bafts.org.uk/

Claro fair trade AG (CH) - www.claro.ch/

Coordinadora Estatal de Comercio Justo (ES) - www.comerciojusto.org

CTM Altromercato (IT) - www.altromercato.it

Ecocert France (FR) - www.ecocert.fr/equitable

European Fair Trade Association - EFTA (BE) - www.european-fair-trade-association.
org

EZA Fairer Handel GMBH (AU) - www.eza.cc/

Fair For Life Imo (CH) - www.fairforlife.org/

Fairtrade Ibérica (ES-PT) - www.sellocomerciojusto.org

Fairtrade Labelling Organizations International - FLO - www.fairtfrade.ne

The Fairtrade Foundation (UK) - www.fairtrade.org.uk

FairTrade Town (UK) - www.fairfradetowns.org/

Fédération Artisans du Monde (FR) - www.artisansdumonde.org/

Fundacion COPADE Espana (ES) - www.copade.es/

GEPA Fair Trade Company - www.gepa.de/

Max Havelaar - www.maxhavelaar.be/nl

Naturland (DE) - www.naturland.de/

Plate-Forme pour le Commerce Equitable (FR) - www.commercequitable.org/
SolidarMonde (FR) - www.solidarmonde.fr/

Védegylet - Protect the Future (HU) - www.vedegylet.hu/

World Fair Trade Organization (WFTO) - www.wftfo.com

Intermon Oxfam (ES) - www.infermonoxfam.org/

Initiativas de Economia Alternativa y Solidaria - IDEAS (ES) - www.ideas.coop/
contacto.html

Finanzas Eticas

Alternative Bank Schweiz (CH) - www.abs.ch

Associazione per il diritto all'iniziativa economica (ADIE) (FR) - www.adie.org/
Banca Popolare Efica (IT) - www.bancaetica.com

Club Cigale (FR) - www.cigales.asso.fr

Comité Catholique contre la Faim et pour le Développement (CCFD) (FR) - www.
ccfd-terresolidaire.org

Credit Cooperatif (FR) - www.credit-cooperatif.coop

Cultura Bank (NO) - www.cultura.no

Eiris - www.eiris.org/

Eurosif - www.eurosif.org/

Fédération Européenne des banques Ethiques et Alternatives - Febea (BE) - www.
febea.org

FETS - Financiacién Etica y Solidaria (ES) - www.fets.org/es-es

Fiare (ES) - www.proyectofiare.com

Finansol (FR) - www.finansol.org

Global Alliance for Banking on Values (NL) - www.gabv.org

GLS Bank, GLS Gemeinschaftsbank (DE) - www.gls.de

I.N.A.LS.E. Infernational Association of Social Finance Organisations (BE) - www.
inaise.org

JAK Medlemsbank (SE) - www.jak.se/

La Nef (FR) - www.lanef.com

Merkur Cooperative Bank (DK) - www.merkur.dk
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OikoCredit (NL) - www.oikocredit.coop

Shared Interest (UK) - www.shared-interest.com/
Social Investment Forum (UK) - www.uksif.org/
Standard Ethics (UK) - www.standardethics.eu/
Triodos Bank (DE) - www.friodos.com

Vigeo (UK) - www.vigeo.com/
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Annex | - Examples of investment funds in the Fair

Trade sector

»  Blue Orchard Microcredit fund - www.blueorchard.com

» FairTrade Access Fund - www.incofin.com/en/fund/fairtrade-access-fund

» Fefisol Efimos Fund - www.sidi.fr/fefisol.php

» Inconfin rural Impulse Fund - www.incofin.com/

» Opes FUND - www.opesfund.eu/it/

» ResponsAbility Fair Fund - www.responsability.com/site/index.cfm/id_art/94193

» ResponsAbility Global Microfinance Fund - www.responsability.com/site/index.
cfm/id_art/94193

» Triodos Bank Fair Trade Fund - www.friodos.com/en/investment-management/
impact-investment/our-sectors/emerging-markets/

» Triodos Bank Sustainable Trade Fund -  www.friodos.com/en/investment-
management/our-funds/overview-all-products/sustainable-trade-fund/about-the-
fund/

» Vision Microfinance dual refurn fund - www.visionmicrofinance.com/en/dual-
return-fund/your-advantages/

» Vision Microfinance dual return local currency fund - www.visionmicrofinance.

com/en/dual-return-fund/overview/
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Fair Trade Distributors, Importers and Organizations in Europe
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